
FEBRUARY 7 - 13, 2016

WHITE CANE SPONSORSHIP INVITATION

CELEBRATING 71 YEARS OF “CHANGING WHAT IT MEANS TO BE BLIND”

Mobile vision clinics 
are a cost effective and 

efficient way to provide eye 
care support, prevention 
and treatment services to 

communities that otherwise 
go unvisited – such as seniors 

– thus undiagnosed and 
untreated.

“

”— CANADIAN COUNCIL OF THE BLIND
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The celebration of White Cane Week 2016, from February 7-13, will mark the 13th 
Anniversary since the Council assumed sole responsibility of this important event. 
We at CCB stand committed to increasing the impact and outreach of this important 
week, which we dedicate annually to increasing public awareness of the blind and 
visually impaired.  

The 2016 AMI Canadian Vision Impaired Curling Championships hosted in Ottawa 
each year returns for its 12th year with even more exciting competition while once 
again providing a very important platform to demonstrate the abilities and skills 
within our community. 

To our past and present partners, sponsors and donors thank you! We can’t do this important work without 
you. As we approach White Cane Week 2016 I would like to extend an invitation for you to again join with the 
Canadian Council of the Blind in generous support of our efforts in these events. The CCB is happy to discuss any 
role you may wish to play as well as any special needs and requests you may have. Your sponsorship dollars work 
year round and play an important role in the CCB achieving its goals. 

Please join with us, the first full week of February 2016, as we celebrate White Cane Week. As you can imagine 
it’s a special time for us and I am sure you will not only enjoy it but will be glad you did.

Louise Gillis
National President
Canadian Council of the Blind

MESSAGE FROM THE PRESIDENT

“The CCB is predisposed and 
fully committed to building strong 

relationships with all those who 
join with us in guaranteeing that 

our members are receiving the 
best eye care, both medical service 

and treatment, possible.”
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THE CANADIAN COUNCIL OF THE BLIND

ABOUT THE CCB
The Canadian Council of the Blind (CCB) is the largest membership based organization of the blind in the country. With 

over 70 chapters in Canada, the CCB not only offers advocacy and awareness services, but also provides services that are 
vital to the blind community. Founded by blind war veterans and schools of the blind in 1944, the CCB is a registered 
charity.

The CCB is actively working towards helping people living with vision loss, active members of the workforce through 
the development and promotion of new programs, such as skills training initiative that provides computer training to 
the community. It has also developed sports and recreational programs, creating an environment of support, promoting 
active living and healthy lifestyles.

CCB deals with the ongoing effects of vision loss by encouraging active living and rehabilitation through peer support 
and social and recreational activities.

CCB promotes measures to conserve sight, create a close relationship with the sighted community and provide 
employment opportunities. The CCB recognizes that vision loss has no boundaries with respect to gender, income, ethnicity, 
culture, other disabilities or age. The CCB understands in many instances vision loss is preventable and sometimes is 
symptomatic of other health issues. For the 21st century, the CCB is committed to an integrated proactive health approach 
for early detection to improve the quality of life for all Canadians.

The main objectives of the CCB are to give people living with vision loss a voice in their own affairs (through the consumer 
advocacy movement) and to provide rehabilitation through peer support and social and recreational activities.

The objectives of the CCB from its original Letters Patent are threefold:
1.  To promote the wellbeing of individuals who are blind or vision impaired through higher education, profitable 

employment and social association, and to create a closer relationship between blind and sighted friends.
2.  To organize a nationwide organization of people who are blind and vision impaired and groups of blind persons 

throughout Canada.
3. To promote measures for the conservation of sight and the prevention of blindness.

There are approximately 4.4 million persons with disabilities in Canada, or 14.3% of the population. This has risen 
two percentage points since the 2001 census. The increase is attributable to an aging population with adults over 65 
climbing faster.

The blind and visually impaired comprise over 836,000 of this group. Of all the disabled, the blind and visually im-
paired have the highest unemployment rate (70%) and the lowest per capita income with other disabled groups not far 
behind. The negative cost for vision loss is $15.8 billion a year, which is expected to double by 2031.

As the largest membership organization for the blind and partially sighted in Canada the CCB is the “Voice of the 
Blind™”. �

“The number of blind Canadians 
is expected to nearly double by 

2020. These Canadians have the 
right to vision care, as much as 
they have the right to any other 
health care service. The right to 
vision care refers to timely and 

affordable access to optometrists 
and ophthalmologists.”
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AT THE CCB WE ARE CHANGING WHAT IT MEANS TO BE BLIND 

WHAT EVERY CANADIAN NEEDS TO KNOW

How Does Vision Loss Affect People?
Currently some 836,000 Canadians are living with 

significant vision loss and that number is expected to 
rise dramatically in the coming decades due to an aging 
population.  Many people who are newly diagnosed 
with vision loss are often devastated to find that familiar 
activities suddenly present new challenges. Childcare, 
travelling, reading and even work can suddenly seem 
impossible, while relationships become strained. Without 
assistance in adjusting to vision loss, many people may 
become isolated and fearful, particularly seniors.

Despite the fact that many in this group are highly 
educated, the employment rate among working-age 
people with vision loss is only 25%. Many people with 
vision loss live in poverty as a result of discrimination and 
out dated attitudes.  The reality of living with vision loss is 
that it has a significant financial impact.  

What Are The Most Common Causes of Vision Loss in 
Canada?

Age-related macular degeneration (AMD) is the leading 
cause of vision loss in people over 50. AMD along with 
glaucoma, diabetic retinopathy and cataracts are the four 
major causes of vision loss in Canada today. Although 
strides have been made in development of promising 
drugs for the treatment of some eye diseases, there are 
still many causes of vision loss that are unavoidable and 
untreatable.

What Can Be Done?
With the support of their peers, people with vision loss 

learn to adjust and to do things differently. They learn to 

get around independently, use assistive technology to 
communicate more effectively and adapt in the workplace, 
read books again and once again take control of their lives.

At Canadian Council of the Blind, people with vision loss 
can become part of a local chapter, interacting, socializing 
and being mentored with others who have had the same 
experiences.

How Are Canadians Affected?
Canada’s population is aging.  By 2031 the 65 plus age 

group will rise from 13% to 24% or almost 1 in 4.  Some 
26% of Canadian children are overweight or obese, a 
contributing factor in diabetes which is a major contributor 
to vision loss. Almost 50% of Canadians who have diabetes 
do not know it, and similarly, many have high blood 
pressure and are unaware of it.

It is unacceptable that 1 in 4 Canadian children have 
undetected or undiagnosed vision issues especially when 
nearly 50,000 Canadians suffer vision loss each year.

Educate yourself and others on the causes and effects of 
vision loss and what can be done to prevent vision loss and 
or treat existing conditions.  You can prevent vision loss by 
having regular eye exams, using medications as instructed, 
using eye protection when necessary, working and playing 
safely and following a healthy lifestyle. 

New treatments and drugs are constantly being 
developed and refined to help prevent and even reverse 
some types of vision loss.  Advances in technology are 
allowing more and more people with vision loss to gain 
essential skills that allow them to communicate and interact 
more easily with others and to regain their independence. 
Remember 75% of vision loss is treatable or preventable 
with early diagnosis and proper treatment. �

“It is unacceptable that  
1 in 4 Canadian children have 

undetected or undiagnosed vision 
issues especially when nearly 

50,000 Canadians suffer vision 
loss each year.”

“The CCB understands in 
many instances vision loss is 

preventable and sometimes is 
symptomatic of other health 

issues.”
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CCB’S MOBILE VISION CLINIC
CCB’S MOBILE VISION CLINIC

For the past 3 years, CCB and its partners (Eastern 
Ontario Lions Clubs, Bruyère Continuing Care) have been 
developing a model that focuses on vision treatment and 
prevention using a mobile health clinic.

Our research demonstrates that mobile health clinics 
are a cost effective and efficient way to provide support, 
prevention and treatment to communities that otherwise 
go unvisited, thus undiagnosed and untreated. A research 
paper prepared by La Piana Consulting evidences the 
effectiveness and value of mobile health clinics in the state 
of California. In fact, the Harvard Medical School (HMS) has 
now put a dollar figure on preventative health initiatives 
by developing a return on investment calculator. HMS 
estimate that, on average, mobile health clinics will return 
in the long run, $36 for every dollar invested. 

There are currently approximately 2,000 mobile health 
clinics operating in North America, mostly in the U.S.

SENIORS
Seniors in Long Term Care Facilities and Residences, many 

because of mobility issues, have not received eye exams 
and treatment for many years. Vision loss among seniors 
reduces their overall quality of life.

Routine eye exams are, however, essential in maintaining 
vision in the elderly population. For seniors living in 
residences or LTC facilities, undetected eye disease can 
contribute to confusion, depression and accidents, which 
can result in serious physical injury not to mention the 
preventable pressure caused on the overall health care 
system

This service will be delivered using our Mobile Vision 
Clinic and Van, a registered optometrist and portable 
optometry equipment.

As a result we will have a healthier and happier senior 
population.

STUDENTS
Poor health choice  can lead to vision loss. Although CCB 

can perform eye exams as a basic service to schools, it has 
been established that a more comprehensive approach to 
overall health care promotion is needed.

A registered nurse will accompany our optometrist 
during school visits to provide information and workshops 
for students on overall health promotion with a focus on 
vision loss prevention.

This will result in a new awareness created about vision 
loss prevention and healthy and active life styles in our 
schools.

YOUTH AND HEALTH PROMOTION
Focusing on prevention as a pillar of our organization’s 

mandate, we wish to reduce significantly the rate of vision 
loss through education and health promotion.  In Canada, 
60% of children with reading difficulties have undetected 
and uncorrected vision problems. �

“We know that there are a high 
percentage of seniors who have 
undiagnosed eye problems and 

indeed we see similar patterns in 
children. In fact, undiagnosed or 
uncorrected vision problems are 
among the most common causes 

of learning difficulties in school 
age children.”

 —Dr. Paul Roumeliotis, MD CM, MPH, FRCP(C)
Medical Officer of Health and CEO

Eastern Ontario Health Unit
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CCB BITS AND PIECES

White Cane
WHITE CANE MAGAZINE 2015

THE CANADIAN COUNCIL OF THE BLIND

The Voice of the Blind™ in Canada Magazine

INSIDE:
 

L. to R. Hal and Christina MacPherson, 

Andy Etherington, Judy and John Proulx

MORE THAN JUST A MAGAZINE
White Cane Magazine 2016 has been 

designed to provide valuable support to White 
Cane Week events. The magazine will reach 
CCB members across the country placing 
important information into the hands of 
those members who need and benefit from 
it most. 

White Cane Magazine 2016 will be 
described on AMI both video and audio. It 
will also be available on the CCB website at 
www.ccbnational.net.

The AMI, Canadian Vision Impaired Curling  
Championship, returns in 2016 with more exciting competition. 
The CCB is pleased to once again welcome Accessible Media 
Inc. (AMI) as the title sponsor of this annual championship and 
commends them for their ongoing innovations in providing 
increased accessibility and greater inclusion by improving the 
lives of English and French Canadians with vision loss.  

Initially contested in 2005, next year 2016, will mark the 
Championships 12th Anniversary. The event was designed 
to provide a platform to demonstrate the abilities and skills 
within the blind and vision impaired community. The AMI 
Championship includes eight teams from across Canada; 
British Columbia/Yukon, Alberta, Saskatchewan, Ontario (2), 
Nova Scotia, New Brunswick and Newfoundland. Each year the 
winning team is honoured with the title of  “Team Canada”.

The President of CCB Louise Gillis says it best “Once a year 
we get to do this – a chance to set aside our “disabilities” and 
get down to showing our “abilities”, all as a national group 
of individuals, who just happen to be curlers”. One thing is 
certain, immediately after 2016’s AMI Championship’s opening 
ceremonies at the Ottawa Curling Club, despite friends new and 
old, it will be time to take to the ice, to compete - it will be time 
to get down to business. �

CCB WHITE CANE AWARDS
Each year during White Cane Week the CCB at its Gala 

Awards dinner presents two awards to those who have made 
a difference.

 The White Cane Person of the Year is presented to an individual 
or organization that, in their work or service with or for the blind 
or partially sighted, has made a real difference in the quality of 
life of the vision impaired community in Canada.

The CCB Presidents Award is given annually to an individual 
or entity that in their work or service have made a difference to 
our community. �

Recipient of the 2015 CCB  
White Cane Person of the Year Award 
DON CONNOLLY 
Canadian Council of the Blind

Recipient of the 2015 CCB  
President’s Award
OTTAWA’S MONTGOMERY LEGION  
BRANCH 351

“The event was designed to 
provide a platform to demonstrate 

the abilities and skills within 
the blind and vision impaired 

community.”

 Last, but certainly not least, the magazine is a vehicle for 
editorial and personal interest articles that best showcase the 
abilities of blind or vision impaired Canadians. The articles 
themselves give testament to the abilities of the blind, as many 
are written and edited by staff writers who are themselves blind 
or vision impaired. �
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TODAY’S CCB AND WHAT IT DOES

“The CCB recognizes that vision 
loss has no boundaries with 

respect to gender,  
income, ethnicity, culture,  
other disabilities or age.  

Mobile Vision vans are a cost 
effective way to provide eye 

care support, prevention and 
treatment services”.

— CCB Support Study 2014

Strives to improve the quality of life for the blind and vision impaired.

Promotes peer support, such as the CCB’s national Get Together with Technology Program, in assisting each other, for those 
living with vision loss.

Provides programs and initiatives for the conservation of sight, prevention of vision loss for all, such as Mobile Eye Clinics, 
public awareness and campaigns for vision health through regular eye exams.

Provides programs promoting active healthy living including sports and recreation.

Promotes profitable employment and education opportunities through training in accessible technology.

 Provides access to information with training in computer literacy skills, communications and support of library services.

 Continuing efforts by the CCB to strengthen its membership, build on its 72 chapters across Canada and to promote 
amongst its members a sense of purpose, self-esteem and an enhanced quality of life. 

Monitors and advocates all levels of government on relevant legislation and services that affect the needs and interests 
of the blind and visually impaired.

 The Voice of the Blind™ for equal treatment, services and rehabilitation for the blind and vision impaired without limitation 
or discrimination.

Continues to grow and develop White Cane Week, White Cane Magazine and all other economic interests of the blind and 
vision impaired.
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GOLD SPONSORSHIP PACKAGE $20,000 

GOLD SPONSORSHIP PACKAGE

√  Official recognition at all White Cane Week events as a Gold title sponsor

√  Premium signage and banners at all events

√  Premium logo representation in all White Cane Week print and electronic media

√  Sponsor reference in all White Cane Week press releases

√  A one page, four colour advertisement, in White Cane Magazine and in the AMI curling program

√  A full page advertorial in White Cane Magazine

√  Premium logo position on sponsor page of White Cane Magazine and in AMI curling program

√  Corporate recognition, link to and premium logo position on CCB website

√  Sponsorship recognition on CCB monthly newsletter

√  Reserved seating for four at the White Cane Week AMI Curling Championship Awards Dinner

√  Reserved seating for one at the White Cane Gala dinner head table (DTBD*)

√  A speaking role at the White Cane Gala dinner (DTBD*)

√  A reserved table for eight at the White Cane Gala dinner (DTBD*)

√  Presenting sponsor of the White Cane Gala dinner (DTBD*)

√  Use of 2016 White Cane Week logo for 12 months

√  Direct mail your corporate message to approximately 35,000 CCB donor mailers

√  CCB is open to discuss your special needs and requests

* Date To Be Determined
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SILVER SPONSORSHIP PACKAGE $14,000 

√   Official recognition at all White Cane Week events as a Silver sponsor 

√   Premium signage and banners at all events 

√   Premium logo representation in all White Cane Week print and electronic media

√   Sponsor reference in all White Cane Week press releases 

√   One page, four colour advertisement in White Cane Magazine and the AMI curling program 

√   A half page advertorial in White Cane Magazine

√   Premium logo position on sponsorship page of White Cane Magazine and AMI curling program

√   Corporate recognition, link to and premium logo position on CCB website 

√   Reserved seating for four at the White Cane Week AMI Curling Championship Awards Dinner 

√   Reserved seating for four at White Cane Gala dinner (DTBD*)

√   Use of White Cane Week 2016 logo for 12 months 

√   CCB is open to discuss your special needs and requests

SILVER SPONSORSHIP PACKAGE

* Date To Be Determined
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BRONZE SPONSORSHIP PACKAGE $7,500 

BRONZE SPONSORSHIP PACKAGE

√   Official recognition at all White Cane Week events as a Bronze sponsor 

√   Premium signage and banners at all events 

√   Sponsor reference in all White Cane Week press releases

√   A one Page four colour advertisement in White Cane Magazine 

√   Premium logo representations in all White Cane Magazine and Curling Event Program 

√   Premium logo position and link to CCB website

√   Reserved seating for two at the White Cane Week AMI Curling Championship Awards Dinner 

√   Reserved seating for two at the White Cane Gala dinner (DTBD*)

√   Use of White Cane Week 2016 logo for 12 months

√   CCB is open to discuss your special needs and requests 

OFFICIAL SUPPLIER SPONSORSHIP 
OFFICIAL SUPPLIER
   Official suppliers of product and services are welcome. These opportunities will be evaluated 
on an individual basis. The CCB is open to discuss your special needs and requests and build a 
program addressing your corporate circumstance.

CCB WEBSITE
  The CCB invites you to visit it’s website at www.ccbnational.net

* Date To Be Determined



11

February 7 - 13, 2016

Final Revision November 2, 2015

EXECUTIVE COMMITTEE
Louise Gillis 
NATIONAL PRESIDENT
Nova Scotia

Lori Fry
1ST VICE - PRESIDENT
British Columbia/Yukon
 
Jim Tokos
2ND VICE - PRESIDENT
Ontario

Heather Hannett
3RD VICE - PRESIDENT
Alberta

Harold Schnellert
PAST PRESIDENT
Alberta

BOARD MEMBERS
Sandra Poirier
Prince Edward Island

Jerome Kuntz
Saskatchewan

Don Grant
Ontario
Member-At-Large

Christina Lewis
Nova Scotia

Linda Sobey
New Brunswick

Terry Gardner
Newfoundland/Labrador

NATIONAL OFFICE
James H. Prowse
EXECUTIVE DIRECTOR

Mary Ellen Durkee
CONTROLLER

Michael Potvin
PROGRAMS AND 
COMMUNICATIONS MANAGER

CONTACT CCB 
CCB National Office
20 James Street, Suite 100
Ottawa, Ontario K2P 0T6 

Telephone: 613-567-0311
Facsimile: 613-567-2728
Toll Free: 1-877-304-0968
Email: ccb@ccbnational.net
Website: www.ccbnational.net

Charitable Registration No. 
11921 8899 RT0001

CCB DIRECTORS

WHITE CANE WEEK 2016
SPONSORSHIP SALES

Keith Communications Inc.
1464 Cornwall Road
Unit 8 – Second Floor
Oakville, Ontario  L6J 7W5

CONTACT:
Michael Baillargeon
Tel: 416-651-2102 / 905-849-7777 Ext. 15
Fax: 416-651-2581 / 905-849-1055 
Email: ambaillargeon@rogers.com

Jim Hall
Tel: 905-849-7777 Ext. 17
Fax: 905-849-1055
Email: jhall@keithhealthcare.com
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